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Is growing your golf
business a priority?

We are your solution.

ﬁ interested in advertisin}

my resort or private club. Is
Triad Golf Today a fit?
Pinehurst Resort, Primland,
Pine Needles, Outer Banks
Golf and Tobacco Road
have chosen us to get their
messages across to the
Triad's high-end golf
market. We are the #1 golf
source in North Carolina for
both public and private

{olfers.

How reliable is

Triad Golf Today ?
Accuracy, comprehensive
coverage, course reviews
and appealing feature
stories have been our
trademark for more than a
decade. Our staff has more

than 100 years of golf
reporting experience. /
www.TR
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@e can | advertise to create the Iargesﬁ

return for my advertising dollars?

Triad Golf Today distributes more than 26,000
printed copies per issue in 500 locations,
along with 15,000 monthly online viewers. Our
distribution has continued to thrive as other
news outlets have experienced sharp
declines. Don't miss our new online cost-

ina s #1

effective ad opportunities in 2010. /

My advertise in the Triad?\
The Triad is just a brief drive

to many golf destinations with
access to 1-77, 1-40 and 1-85.
The growing metro area ties
together many small
communities with a wide
variety of golf courses.

North Carolina is consistently
ranked as one of the top five
golf travel destinations in the
country along with states such

as Arizona, California and
TRIAD

Florida.
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Discounts

O0Triad buyers purchasing
eight ads get one free plus an
additional 10% discount on terms..

Free T IR I A.ID
e-Edition Ads @E l ;
Our web portal will feature

e-Editions of each issue with év Early pgynjent discouqt of 5%.
a1 N Every Issueé  Caukiionie
Calendar of Events  Golf Map Area Insider in both publications.
S ——— Junior Golf College Golf Course Features S —
Media Pricing
Ad Size Open Rate Annual Contratt  Annual Contratt
Includes Color Buy 8 ads get 1 FreaNith 15% early payment discount
1/8 Page $350 $2,800 $2,380 (Average ad $264.44)
1/4 Page $550 $4,400 $3,740 (Average ad $415.56)
1/2 Page $925 $7,400 $6,290 (Average ad $698.89)
Full Page $1150 $9,200 $7,820 (Average ad $868.89)

*50% off all website advertising with annual print contract

Premium Placement
Covers, Map Plus 15%

Web Site *50% off all website advertising with annual print contract

Destination Guide $650/$325* annual purchase
Top Banner Ad $1,800/$900* annual purchase
Side Banner Ad $1,200/$600* annual purchase
Business Web Page $ 720/$360* annual purchase
PDF of ad on web site Included with print ad

Additional Discount
Triangle Golf Today 5% discount for each publication

Posters
320x360 Cover or article poster:

Distribution

o Distributed free to over 500 locations in the Triad
metropolitan area and southside Virginia including
Winston-Salem, Greensboro and High Point.

e Our distribution of 26,000 to 28,000 issues goes to golf related businesses and the remainder
goes to restaurants, medical and travel centers including the Piedmont Triad Airport.

e Publications are distributed via several high profile golf tournaments in the area.
e Requested and paid subscribers.

e Average monthly online viewers 15,000.



Month / Editorial Feature Triad

(Print dates are 14 days after deadline) Deadline

March / Equipment Preview February 9

April /  New Opportunities March 9

May / Junior Camps & Clinics April 6

June / Mountains May 11

July /' Summer Getaways June 8

August/ Wyndham Championship July 13

September/ St ateds Top ¢ August 10

October/ College Golf September 14

Winter /  Christmas Gifting November 2

Ad Sizes Additional Pricing

Full Page Ratesare netAgencies need to add

1 Quidle x 10 ldkeep the appropriate commission to the
standard rates. Fdlor is included in

HaIf_Page L. the pricing.

Verticald 7/ 8oa& x 10 1/°2

HorizontalL O o w/8ak 5 1

Quarter Page
4 Wk BB

Eighth Page
Vertical2 3 & »5 1/
Horizontald 7/ 8 a@lv x

Product Information
Our publicationpisnted on53b off-

2

Guaranteed Positioase 10% of
total ad rate for half and full pages
only Map pages are guaranteed

Publisher

Jay Allred

Phone(336) 924619

Fax: (336) 92249

Cell: (336) 5%%74
E-mail:jay@triadgolf.com
P.O. Box 11784
Winstorsalem, NC 27116

Triad Advertising
Jay Allred
Phone(3360241619

Cell: (336) 58574

E-mail: jay@triadgolf.com

Triad Advertising/Editorial
Steve Williams
Phone(3362803722

Cell: (336) 55203

E-mail: edit@triadgolf.com

Triangle Advertising/

Editorial

David Droschak
Phone: (919) 68656
E-mail: david@triadgolf.com

Production

positions. Back pages are charged aBeverly Merritt

25% premium.
Three Strikes Rulall advertisers wil

Be/contacted at least 3 times after th
we will run the current ad with an up-

Home/Office Phone:

| (3364635526

ax: (336) 46526
-mail: ads@triadgolf.com

dated expiration date for any promo-1p sits available if you are unable to

tions.

setwith &80 bright. Final trim size of Advertising Cancellationsust be , pl _
made prior to the closing date. Cancelelivering them to our FTP site.
lations made afterward will have a 50%

Charges may apply for obtaining art- charge. Also a $50 late fee will be
charged on all ads not received on thehould be in CMYK. No RGB images.

1 Ix 1A / Rdddesign services are
provided free of charge. Additional

work.

Discounts

Wednesday prior to printing.
First time advertiseraust pay in

Triangle buyers purchasing six ads geidvance.

one free. Accounts must be current tol’ermsare 506
receive free ads. Free ads include co

deliver files under 8 mb to our production
staff, please contact us for directions on

Filesshould be in a PDF format and

Aline screen setting oft 85 and images

need a minimuml@ODPI.

Color settingsire available as snap

15 net 30 days. Ads argettings for Photoshop.

lﬂﬁed per issue until the frequency dis-

and must be purchased in a calendary, \nt has been met within the year.

year. E'Ckub'?. ads receive a 5%disCOURL: o unt must be current to receive the
in each publication. free ads at the end of the year.



Letter of Recommendation

Jay:

Just a quick note to make you aware of the impact advertising in
your publications had on my fall revenues with Legacy Golf

Packages in 2008.

With help of your ad driving weekend and group business, we were
able to increase our revenues in September, November and
December 2008 by over 100% from the prior year. | would like to
take credit for these extra dollars, but | really can't...your ad was the
only publication we ran this special in and the results speak for
themselves. In October, where the ad didn't apply we only did 50%
of the revenue we generated in 2007.

Please count me in for next fall and we plan to do some additional
marketing to your audience regarding some summer getaway golf
package specials. Thanks again for all of your marketing support
efforts for Legacy Golf Packages!

Regards,

Steve Replogle
Director of Sales
Legacy Golf Packages

AAU Golf

Anderson Creek

Anne Marie Goslak

Armory Driving Range

Asheboro Country Club

Asheboro Municipal

Atlantic Coast Conference
BBB-Northwest NC

Blair Park GC

Brunswick Plantation & Golf Resort
Carolina Golf Academy

Carolina Golf Mart

Cedarbrook Country Club
Cedarcrest Golf Course

Challenge

Chapel Ridge

Classic Golf Group

Country Hills

Crooked Tree Golf Course

Cross Creek Country Club
Denson's Creek

Dunes West Golf and Country Club
Eagle Chase Golf Club

Eastern Junior Golf Association
egolf Amateur Tour

Elk's Club Tournament

Experiment in Self Reliance Tournament
First Tee of the Triad

Fripp Island Golf & Beach Resort
Gillespie Golf Course

Goldsboro Travel & Tourism
Golf For Grayson

Golf Shop

GOLF USA

GolferScan

Goodyear Golf Club

Gordon Trent Golf Course
Greener Pastures

Greensboro National Golf Club
Guilford GOP

Habitat for Humanity of Forsyth County
Heat From the Heart Tournament
Hemlock Golf Course

High Point Regional / Aaron Wall
High Point Regional Health Ctr.
Holly Ridge Golf Links

Hospice Golf Tournament

Hunt Golf

Hyland Hills Inn

Iron Play

Iwo Jima Survivors

Jamestown Park

Jimmy Mac's Driving Range
Kelly's Golf Shop

Kiawah Island Resort

Legacy Golf Club

Lexington Golf Club

Little River Farm

Maple Leaf Golf Club

Meadow Greens

2009
Advertisers

i —

Mill Creek

Mock Tire

Modern Automotive

Multi Media Advertising
National Golf Club

North Myrtle Beach Chamber of Com-
merce

North River Club

Oak Valley

Old Beau

Olde Homeplace Golf Course
Olde Liberty

Phil Ritson/Mel Sole Golf School
Pine Needles

Pinehurst Resort

Plantation Golf Club

Pleasant Garden Lions Golf
Pleasant Garden United Methodist
Church

Precision Golf School

Premier Resorts at Barefoot
Primland

Pudding Ridge Golf Club
Quarry Hills - Gulick

Randy's Golf Center

Ray's Golf Shop

Reynolds Park Golf Course
Ringgold Golf Club

Rusty LaRue

Salem Glen Bankruptcy Account
Salem Glen Country Club
Sandhills Golf Association
Sandy Creek

Santee Cooper Resort

Second Harvest Food Bank
Sertoma Tournament
Sourwood Forest Golf Club
Southwick Golf Course

Steve Wood

Stone Mountain Golf Club
Stonewall Golf Course
Stronger Scholarship for Autism
Talamore

Tanglewood Park

Tarheel Junior Golf Foundation
Tee to Green Golf Shop

The Crossings at Grove Park
Tobacco Road

Triad American Singles Golf Group
WFU CompRehab

Winding Creek

Winston Lake

Wolf Creek

Wyndham Championship

www.TRIADGOLF.com




